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Sensible Driver e-magazine

Informed customers are better consumers. The Sensible Driver e-magazine delivers engaging
content and helps turn buyers into loyal customers. It drives traffic to your dealership and
your website.

The e-magazine is distributed each quarter with fresh and reliable content written in traditional
journalism style. Delivered in a custom template, the links and articles direct readers to
your website. Coupons, maintenance articles, safety features and new car articles generate
interest in parts, service and new car departments.

Every click is tracked automatically so you can find out what interests your customers most.




Sensible Driver e-Magazine

Customer Loyalty and Rentention Program

Newspaper Ad Direct Mail Sensible Driver™ program
Product Life One day 1 week 3 months
Cost ..................................................... $4000$80001 ...... 78+cemsperumt2 ......... 16cemsumt3 ................................................
Estcustomemesponsenme ........ Days ......................... Daystoweeks ................... Immedlate .......................................................
Successfume“very ............................ ? ............................... ? ........................................ >90%(optmdatabase) .................................
Costofnondehvery ........................... ? ............................... 7scentsperplece ............ Penmesperema"mg .....................................
Readersmpopenra te ac c essmmty ? ............................... ? ........................................ 24/7 ................................................................
Readersmptracmng resuns ................ NO ............................. No ...................................... 24/7 ................................................................

Averageopemngs ............................... ? ............................... ? ........................................ Mumpleperuser .............................................

CouponDehvery ............................... None ......................... Once .................................. Monthly ...........................................................

Couponaccessmmty ........................... None ......................... Mallercumms ................... On"nepnn”nendly(24/7) ..........................

IncreaseSdealerwe b traﬁlc ............... \/ ............................... \/ ........................................ \/ ......................................................................

DnvesRepaerrders(Ro) .................. No ............................. \/ ........................................ \/ ......................................................................
Helpsoffsetﬁxedops .................... No ....................................................................... \/ ......................................................................
Increasescustome”oyalty .............. No .......................... \/ ........................................ \/ ......................................................................

-
1. Based on estimates for 2-column, 10” color ad for major metorpolitan daily Kl hon

2. Based on printing estimates of 11 X 17, four color mailer plus postage fees MEDTIA
3. Based on 8,000 e-mail addresses delivered monthly

7949 California Avenue, Suite 7
Fair Oaks, CA 95628
916.879.3779
www.kihonmedia.com

Kihon Media and Sensible Driver are trademarks of Kihon Media, Inc. Focus on the basics.




